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Indonesia: Huge halal food market

Largest Muslim Largest Muslim %

Population of Total Population
Indonesia Bahrain
g e Kuwait
India Saudi Arabia
Bangladesh Algeria
Turkey lran
Egypt Oman
Iran Turkey
Nigeria Yemen
China Tunisia
Ethiopia Iraq
Algeria Libya
Morocco Pakistan
Sudan UAE
Afghanistan Qatar
Iraq Eqypt

SourceEconomist Intelligent Unit (EIU), ATKearney

Highest Purchasing Power
of Muslim Population®

Saudi Arabia
Turkey
Iran
Malaysia
Qatar
Russia
France
Libya
LIAE
United States
Algeria
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Indonesia: Huge halal food market

Global Halal Market Sizes by Region in US $ billions

Region 2004 2005 2009 2010

Global Halal Food Market Size 587.2 596.1 634.5 651.5

1. Africa 136.9 139.5 150.3 153.4

2. Asian Countries 369.6 375.8 400.1 416.1
.GCC.Countries™........ ao84...)...39.5. . ..., 438...1..... a4.7....

: Indonesia 72.9 73.9 77.6 78.5
o P L, S Y R e R T

India 21.8 22.1 23.6 24.0

Malaysia 6.6 6.9 8.2 8.4

3. Europe 64.3 64.4 66.6 67.0

France 16.4 16.5 17.4 17.6

Russian Federation 20.7 20.8 21.7 21.9

United Kingdom 3.4 3.5 4.1 4.2

4. Australasia 1.1 1.1 1.5 1.6

5. American 15.3 15.5 16.1 16.2

United States 12.3 12.5 12.9 13.1

Canada 1.4 1.9 1.8 1.9

Source World Halal Forum

*GCC: Saudi Arabia, UAE, Bahrain, Kuwait, Oman, Qatar









el Only 13,136 productSlimes
(8.4%) have halal =
certificate, from all 1‘3’\
155,774 products g
distributed
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Halal ' Requiaton

théHalalCertification
JHalalCertificate and

Ificatierthat approved




Agencies related to halal food

The HOT label!!!

Alndonesia Council of Ulama (MUI)

- The Assessment Institute for Foods,
Drugs, and Cosmetics (LPPOM)
-aClL gl €& [ 2YYAAaaArzy

ANational Agency for Drug and Food
Control (BPPOM)

- For processed packaged foods

ADepartment of Agriculture
- For primary meat and poultry ard




